
BEFORE THE 
FEDERAL ELECTION COMMISSION 

In the matter of: 1 

COMPLAINT 

This complaint charges that the Republican National Committee ("RNC") has knowingly 

and willfully violated the law by accepting an in-kind contribution of $1.5 million from a 

corporation to pay for 100% of the costs of cable television air time for a party communication. 

Further, that corporation is paying these costs largely with a secret contribution from yet another 

corporation--a contribution which was specifically earmarked for this illegal purpose. 

As set forth in more detail below, the RNC's "GOP-TV" project plans to produce a 

series of partisan programs about its National Convention, to be aired during the Convention on 

two cable television networks. The costs of the cable television air time have been paid for 

entirely by a corporation, the San Diego Convention and Tourist Bureau (doing business as the 

§an Diego Convention and Visitors Bureau). This is a blatant violation of the Commission's 

rules requiring that national party committees pay for at least 65% of the costs of partisan 

communications with funds meeting the requirements of federal law. The law prohibits 

corporate contributions from being used for this share of the costs. 



The Commission's rules permit separate funds or accounts of government agencies and 

municipal corporations to pay for certain Convention expenses. There is no indication of 

whether whether the San Diego Convention and Visitors Bureau is a fund or account of a 

government agency or municipality. Even if the San Diego Convention and Visitors Bureau 

qualifies as such a fund or account, however, the costs of broadcast time for the GOP-TV 

--. program would not be a proper Convention expense. 
i;: . .. 
,. . . , . .  .. . . ._ . 
.. 
.. 
. .  . .  .. . 

Further, thi: San Diego Convention and Visitors Bureau is barred by Commission rules 

from accepting corporate contributions earmarked for any Convention activity. In this case, the 

San Diego Convention and Visitors Bureau accepted a $1.3 million contribution from Amway 

Corporation, a contribution which was solicited by the RNC itself and was specifically 

earmarked to buy cable television time for the GOP-TV television programs. Amway had 

previously contributed huge sums to the RNC to pay for the costs of the main GOP-TV 

operation located at the RNC headquarters in Washington, DC. 
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STATEMENT OF FACTS 

I. Parties 

1. The Democratic National Committee ("DNC"), complainant, is the national committee 

of the Democratic Party, as defined in 2 U.S.C. Q 431(14), and is a political committee 

registered with the Commission. Its address is 430 South Capitol Street, S.E., Washington, 
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D.C. 20003. 

2. The Republican National Committee ("RNC") , respondent, is the national committee 

of the Republican Party, as defined in 2 U.S.C. 5 431(14), and is a political committee 

registered with the Commission. Its address is 310 1st Street, S.E., Washington, D.C. 20003. 

The following allegations are made on information and belief. 

11. GOP-TV Programs To be Aired Durinp the Convention 

3. GOP-TV is a project of the RNC, in which partisan television programs promoting 

the Republican Party's message, leaders and candidates are produced, at facilities located at 

RNC headquarters. Attached as Exhibit 1 are articles describing the origin and operation of 

GOP-TV . 

4. The 1996 Republican National Convention is scheduled to take place from August 12 

through August 15, 1996, in San Diego, California. 

5 .  On July 24, 1996, RNC Chairman Haley Barbour announced that GOP-TV would be 

producing a series of television programs in the form of the RNC's own "coverage" of its 

National Convention. A copy of Chairman Barbour's statement and accompanying information 

released by the RNC is attached as Exhibit 2. 



6. According to Chairman Barbour, this "coverage" is designed to ensure that "[tlhe 

American people have the opportunity to partake in the celebration of Republican ideas and 

achievements that will be our convention." (RNC News Release, Exhibit 2, p. 1). Accordingly, 

the programs will enable viewers to "hear directly from the party's leaders, rising stars and 

grass-roots activists." (a). The "reporters" for this so-called "coverage" will three Republican 

Members of Congress--Rep. Jennifer Dunn (R-Wash.), Rep. Henry Bonilla (R-Tex.) and Rep. 

J.C. Watts (R-0kla.)--and Joe Galli, Chairman of the College Republicans. (Td. at 2). 

7. According to Chairman Barbour, in addition to this partisan discussion and 

presentation of Convention proceedings, the COP-TV programs "will introduce viewers to men 

and women across America who have put those Republican ideas to work to make their 

communities better places to live." (I&. 

8. The RNC materials indicate that these GOP-TV programs will be broadcast on the 

Family Channel, a cable television network, from 9:OO p.m. to 11:OO p.m. EDT each evening 

from August 12 through August 14, 1996, and from 9:OO p.m. to 1O:OO p.m. EDT on August 

16, 1996. An additional GOP-TV program will be broadcast on the USA Network, another 

cable television network, from 7:OO a.m. to 7:30 a.m. Eastern and Pacific times each morning 

from August 12 through August 16, 1996. ("Unconventional Convention" press release, Exhibit 

2). 
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HI. Coroorate Pavment for Cable Television Time 

ri: . .  

9. At the July 24 press conference, Chairman Barbour stated that the entire $1.5 million 

cost of the cable television time on the Family Channel and USA Network has been paid for the 

San Diego Convention and Visitors Bureau. (& RNC News Release, Exhibit 2, and newspaper 

artides reporting on the press conference, attached as Exhibit 3). 

10. The "San Diego Convention and Visitors Bureau" is the trade or assumed name for 

the San Diego Convention and Tourist Bureau, a nonprofit mutual benefit corporation 

incorporated under the California Nonprofit Mutual Benefit Corporation Law, California 

Corporations Code sections 71 10 et a. Attached as Exhibit 4 are the Articles of Incorporation 

for the San Diego Convention and Tourist Bureau, as filed with the Secretary of State of 

California. Attached as Exhibit 5 is the summary of a filing made by the San Diego Convention 

and Tourist Bureau with the Illinois Secretary of State, confirming that "San Diego Convention 

and Visitors Bureau" is a trade or assumed name for the San Diego Convention and Tourist 

Bureau. 

11. The San Diego Convention and Tourist Bureau is not the Host Committee for the 

Republican National Convention. There is 110 evidence of whether it is a separate fund or 

account of a government agency or municipality. 
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IV, EarmsrkinP of Contribution to San Diego Convention and Tourist Bureau 

12. According to press reports, Amway Corporation made a $1.3 million donation to 

the San Diego Convention and Visitors Bureau specifically earmarked for payment of the costs 

of the cable television time on the Family Channel and USA Network to air the GOP-TV 

programs. (& articles attached as Exhibit 6). Amway confirmed, in a statement released to 

the press on July 25, 1996, that it had made the donation for the specific purpose of funding the 

GOP-TV broadcasts "and is proud to be a part of making this important event available to the 

American public." (& "Amway Says it Was Unnamed Donor," Washington Post, July 26, 

1996, page A8, Exhibit 6). 

13. The RNC also confirmed to reporters that it had specifically solicited the Amway 

donation to the San Diego Convention and Visitors Bureau. RNC spokeswoman Mary Mead 

Crawford stated that: 

Lots of people knew that we were planning to do this and lots of people said, 

"Gee, is there any way I can help?" And when the San Diego Convention and 

Visitors Bureau decided that they wanted to televise it, we told those people who 

were asking us, "You might want to talk to the San Diego Convention and 

Visitors Bureau." 
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14. Amway Corporation had previously contributed $2.5 million to the RNC to fund the 

construction of the television studio for GOP-TV located at RNC headquarters, and for the first 

year of GOP-TV's operation. (see "Leading the Political Communications Race," Washington 

Post, April 24, 1995, Exhibit 1 ,  and articles attached as Exhibit 6). 

VIOLATIONS OF LAW 

15. By any measure, the GOP-TV programs about the Republican National Convention 

are partisan communications sponsored by the RNC. They will be produced by and under the 

auspices of GOP-TV, an RNC project. They will be called "GOP-TV's Coverage of the 

Convention." (see Exhibit 2, last page). Their express purpose, according to the RNC's 

chairman, is to coinmunicate to viewers a "celebration of Republican ideas and achievements." 

(RNC News Release, attached as Exhibit 2.). The so-called "coverage" will be provided, not 

by journalists, but by three Republican Members of Congress and a Republican party official. 

(a. The programs are designed to enable viewers to "hear directly from the party's leaders, 

rising stars and grass-roots activists." (a). 

16. Under the Cominission's rules, such communications are generic party activities 

which "urge the general public to register, vote or support candidates of a particular party." 11 

C.F.R. 8 106S(a)(2)(iv). 

17. National party coininittees such as the RNC are required to pay at least 65% of the 
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costs of such party communications, in presidential election years, from their federal accounts, 

11 C.F.R. 5 106.5(b)(2)(i). Such federal accounts must consist solely of funds meeting the 

prohibitions and limitations of federal law. 11 C.F.R. 8 102S(a)(l)(i). The Federal Election 

Campaign Act of 1971, as amended, (the "Act"), and the Commission's rules, prohibit any 

corporate contributions to the federal account of a national political party committee. 2 U.S.C. 

8 441b; 11 C.F.R. 8 114.2@). 

18. In Advisory Opinion 1995-25, which was requested by the RNC itself, the 

Commission considered proposed television advertisements intended to gain popular support for 

the Republican position on given legislative measures, "and thereby influence the public's 

positive view of Republicans and their agenda. " The Commission ruled that the role of these 

advertisements, advocating the pafly's legislative agenda, is "one aspect of building or promoting 

support for the party;" that the costs of such communications should be characterized as either 

administrative or generic voter drive costs under the Commission's rules; and that such costs 

must therefore be allocated under 1 I C.F.R. 4 106.5(b)(2), requiring, in presidential election 

years, 65% payment from the RNC's federal account. (A.O. 1995-25, pages 4-5). 

19. The GOP-TV Convention programs are clearly RNC communications aimed at 

"building or promoting support for the party," (A.O. 1995-25). Thus, under that Advisory 

Opinion, the costs of these prograins must be allocated 65% to the RNC's federal account. 

20. As noted above, the San Diego Convention and Tourist Bureau, doing business 
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under the name San Diego Convention and Visitors Bureau, is a corporation. By accepting a 

$1.5 million in-kind contribution from a corporation for 100% of the costs of the GOP-TV 

broadcasts, the RNC has accepted illegal corporate contributions in violation of 2 U.S.C. 8 

441a(O, 11 C.F.R. $8 102.5, I06.5(a) and (b), IlO.S(a) and 114.2. 

21. Commission rules permit a separate fund or account of a government agency or 

municipal corporation to pay for certain Convention expenses. 11 C.F.R. 88 9008.8@)(2) and 

9008.53. There is no indication of whether the San Diego Convention and Tourist Bureau 

qualifies as such a fund or account. 

22. Even if the San Diego Convention and Tourist Bureau did so qualify, however, the 

costs of the cable television time are not Convention-related expenses for which such a fund 

could pay under 11 C.F.R. 5 9008.52 and 9008.53. And even if the costs of the cable television 

time were a legitimate Convention expense, the Bureau's funding of the costs of the cable 

television time would still be clearly unlawful. The Commission's rules prohibit such 

government agencies and municipal corporations from receiving contributions from corporations 

which are earmarked for any particular purpose, that is, contributions which are "solicited or 

designated for use in connection with any particc~lar convention, event or activity." 1 1  C.F.R. 

8 9008.53@)(l)(ii). 

23. In this case, the San Diego Convention and Tourist Bureau received a $1.3 million 

contribution from Amway Corporation which was specifically earmarked for purchasing the costs 
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of the cable television time for the GOP-TV Convention programs. Tkis, the RNC and the 

Bureau cannot avail themselves, in any event, of section 9008.53 of the Commission’s 

regulations. 

24. The RNC’s violations of the Act and the Commission’s rules were knowing and 

willful. The RNC deliberately sclicited a contribution from Amway to the San Diego 

Convention and Visitors Bureau, and knowingly arranged for the Bureau to pay for the costs of 

the cable television time using these earmarked funds and Bureau’s own corporate funds. 

CONCLUSION 

For the reasons stated above, the Commission should: 

0 find reason to believe that the RNC has knowingly and wilfully violated the Act and 

the Commission’s regulations. specifically, 2 U.S.C. 9: 441a(f), 11 C.F.R. $4 102.5, 106.5(a) 

and (b), 110.9(a) and 114.2; 

0 impose appropriate civil penalties for such violations; and 

8 take any other actions necessary to prevent further violations of the law. 
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I hereby affirm that to the best of my information and belief the foregoing is true and 

correct. 

Respectfully submitted, 

Democratic National Committee 

Donald L. Fowler 

National Chair 

CITY OF WASHINGTON 1 

1 

DISTRICT OF COLUMBIA ) 

ss: 

Subscribed and sworn to before me, this d_ day of August, 1996. 

Notary Public 

My commission expires: & .==?L??d 
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Copyright 1995 The Washington Post 

Apnl24. 1995. Monday, Final Edition 
The Washington Post 

SECTION A SECTION; Pg A04 
LENGTH 1013 words 
HEADLINE. Leading the Political Communications Race. As Republicans Build On 
Electronic Experience, Democrats Acknowledge a Need to Catch Up 
BYLINE R H. Mclton. Washington Post Staff Writer 

BODY. 
Lamar Alexander was in Maine. Paul Weyrich was in Detroit. and the star of 

the show was far away in mral Georgia. But on that May morning five years ago, 
those three Republicans opened a n m  era in electronic politics with a televised 
town meeting that satellites shot to 550 locations around the country 

Today, Alexander has a presidential campaign with one of the most 
sophisticated computer operations in the land, down zo the laptop model the 
candidate himself lugs around. Weyrich presides over a new 24-hour TV network 
that during peak times is beamed into !7 million homes. And the host from five 
years ago? Rep. Newt Gingich of Georgia is now speaker of thc House, blazing 
GOP trails through cyberspace 

Led by Gingrich and a cadre O f  young computer experts in Washington, national 
Republicans are building on their pioneering experiment of 1990. exploiting new 
technologies and beating the Democrats in the race to communicate with miI[ions 
of voters, according to leaders of both parties. 

Scrambling to catch up, Democrats have just launched a new. long-term program 
designed to put their electronic outreach on an equal rooting with the GOP by 
h e  turn of the century. 

"They really are years ahead," said Senate Minority Leader Thomas A. Daschle 
(D-S.D.), who is coordinating an effort to upgrade the Democrats' multi-pronged 
message machine. "I wouldn't want anybody to think that in a mattcr of months or 
one session of Congress we can catch up." 

Although President Clinton's campaign proved quite adept at using technology 
to reach voters in the 1992 campaign Republicans have taken the lead in recent 
years by moving aggressively on every communications front. "Blast" faxes that 
can reach 300 people in two hours addresses on the Internet, satellite speeches 
to out-of-town conventions and radio "bridges" that span the countFy on 
fiber-optic cables are just a few of the weapons in the GOP arsenal. 

The Republican National Committee. for instance, boasts a S 1.7 million 
television studio in the basement of its Capitol €E11 office. finded by a S 
2.5 million donation fiom Amway that also paid for its first year ofoperation. 
RNC Chairman Hdey Barbour jokingingly calls the state-of-the-art facility of 
cameras. sets and control rooms "my toys." but the game is deadly serious. 

"I came in here with the idea we had to learn how to take advantage of every 
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potential avenue to reach the voters." Barbour said. "The big change is that 
the telecommunications revolution has given power to the recipient of news. 
He can hear it unfiltered." 

The I(rJC uses its studio to tape a daily, 15-minute news "feed" to 750 
television affiliates and news services around the country and to produce a 
weekly news magazine show called " Rising Tide" that runs on 2.000 cable 
systems The committee has also had an outlet for the past 14 months on the 
CompuServe on-line service, called "Republican Forum" which customers have used 
100,000 times to download information. The RNC will get its first address on the 
Internet in three week?. officials said. 

Last year, the electronic nerve center enabled Republican congressional 
candidates to tape radio and TV interviews for hometown stations and prowded a 
platfionn this year for Gingich ad his lieutenants to help maintain momentum 
for passage of their "Contract With America" legislative agenda. 

Gingrich has long been his party's leader in understanding the partisan 
possibilities of emerging technologies. He devised the teleconference in 1990 
and as chairman of GOPAC. a national political action committee, spent $ 750,000 
to produce it. Jeftiey A Eisenach a Gingrich protege who was in the control 
booth in Georgia that day, recalled that Gingrich and others felt they were on 
the verge of something big. 

"I don't think anybody at that point understood the lnterna or understood 
the connected computing and that whole piece of it." Eisenach said. "But in 
terms ofthe use of satellite television as a mass organizing tool, we 
dcfinitciy understood that. And in terms ofthe broader sense of having explored 
using technoloby to get the message out, there was a pretty clear understanding 
that we had pioneered something that was new and important." 

Gingrich has taken advantags of every medium he can find, "narrowwing" his 
messages to small industry and voter groups and reaching far larger audiences 
through radio. His speeches are avdable on cable television videocasmes 
and audiotaps, and in many of those he tells listenen how to reach him by 
mail, fax and CompuServe. 

"We try to use every ~ n g  ofthe ladder." said Tony Blenkley. Gingrich's 
press sm?KlIy. 

Leaders of both parties say that as vital u the technology may be, the 
substance of om's message is still most imponant There is also some agrement 
that Republicans have had a clearer T W W ~  and done a bener job of 
euordinating to transmit it. 

Daschle, who has created a Technology and Communications Committee as part of 
the Senate's Democratic leadership, said one of his priorities is to coordinate 
the p a s ' s  different messengers as the Republicans have. On several occasions 
under Barbour. the GOP has show I skill for weaving together its political 
message, legislative strategy and fund-raising appeals; Daschle said Democratic 
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entities -- the White House. the national committee. members o f  Congress and 
their respective campaign organizations -- must also pull together. 

"We haven't o rganid  ourselves," he sard. "We can lcarn from things they're 
doing." 

Daschle met this week in California with Silicon Graphics, an electronics 
industry leader, and is preparing a budget for a communications infrastructure 
to rival the RNC's. The Democrats' studio in Washington hasn't changed in 15 
years, he observed. 

"It might cost 0 SO million between now and the end of the decade to get it 
up and running," Daschle said. "We've come to the realization that if we don't 
do it, we're never going to be able to compete It's inevitable, or equally 
inevitable that we won't win." 
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Copyriat 1995 Chicago Tribune Company 
Chicago Tribune 

November 2OI 1995 Monday, NORTH SPORTS FlNAL EDITION 
SECTIQN: TEMPO; Pg. 7;  ZONE: C; Television. 
LENGTH: 655 words 
HEADLINE: BROADCAST VIEWS; 

BYLlNE: By Stephen Seplow, Knight-RiddedTribune. 
DATELINE: WASHIPJGTQN 

COP-TV WOKS TO 'TALK TO THE TROOPS,' GET our m REPUBUCAN MESSAGE 

BODY 
The House of Representatives had barely completed voting earlier this month 

on its sweeping proposal to !xilance the budget and cut the growth in Medicare 
expenditures when Rep. Bob Franks (R.N.J.) hustled to a television interview 
about the bill. 

Franks, a member of the Budget Committee, was not going to appear with Peter 
Jennings or Dan Rather. Nope, he was going to be interviewed by an anchor few 
have heard of And he was glad to do it. "l'm trying to do something for the 
cause.'' he said. 

The anchor was Halcy Barbour. chairman of the Republican National 
Committee. The show: " Rising Tide. " 

Unlike the usual news shows, this one is really a piece of propaganda with a 
very partisan mission. To promote the Republican Party and keep the faithhl 
enthusiastic. And it is available in 55 million households through various cable 
systems 

" Rising Tide" is one of three ways that the Republican Party is sending out 
its message to Americu on WP-TV. a 2-yearsid opeation with a new $2 million 
studio at Republican National Headquarters on Capitol Hill. Then? is no 

comparable Democratic effort. 

"We leapfrog the networks," said Barbour. 47, an affable. moon-faced 
Mksissippian. "We leapfrog the media elites, and w t  talk directly to people. . 
, . We have created a mechanism fbr people to get their information unfiltered 
Part of our whole deal is to take techlogy and usc it to involve pwple in 
our party. 

Barbour's show, the "Monday Night Footbal)" of GOP-TV. is smartly dwigned 
to look like any other news-and-interview show, with well-produced quasi-news 
reports fiom around the count9 about Republican achievements, a six-minute GOP 
news review, and d o  fiom Viewers. 

Typical of the "news reports" was a recent piece on Montana and its governor. 
Marc Racicot "The character of the average Mont-" said "reporter" David 
Thibault. is "a rugged individualist who lives clean, works hard and believes 
government saves be!a that serves least " Thibault went on to refer tu 
"Clinton's r?nvironmentaJ war on the West." 
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The party pays to have the show put OR although in some cases it has found 
independent sponsors. Despite the program's mimic9 of standard news and 
interview formats. the GOP-TV logo at the bottom of the screen and a "GOP-TV" 
banner behind Barbour proclaim the show's intentions 

The hourlong program is shot Thursday eveninRs and made available via 
satellite. 

With the revolution in communication technoloby, Bsrbour said. "the wwer 
chooses what he or she wants to see. 

"We created GOP-TV knowing that there was a technological opportunity and 
thinking that this was a way to talk to our own troops. I f  we had a high-quality 
production. we would start winning viewership out of  the g e n a l  public. Even if 
it war jua  8 way to talk dircctly to our own troops, it was a huge plus." 

One official at Democratic National Headquarters whose job is IO help s e U  
his party said, "They are completely message driven. They know what they want to 
do, and they do a good job. It's slickly pur together." 

In addition to the Barbour show, GOP-TV has two camera crews covering 
Republican news conf'mces and roaming the capital to create a daily 15-minute 
"news feed" that is sent out on satellite at 2:50 p m. and is available to 
vimally any station in the country. 

A station may use any portion of the feed; most look for opportunities to 
show their local congressmen. 

"Our target is the smallest 100 markets" that cannot afiord reporters in 
Washington. said Patrice Geraghty, executive producer cif GOP-TV. who was hired 
away from Fox News in 1993 to build the Republican television network. 

The third application o f  GOP-TV comes when Republican congressmen make use of 
its studios to do "live at 5" interviews wick their hometown stations. The 
legislators pay about f250 for a 15-minute window, enough rime IO be queried by 
three stations. 

GRAPHIC. PHOTOPHOTO: Haley Barbour, chainnan of the Republican National 
Committee, hosts a program on GOP-TV. Rwters photo 
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The! 1996 R e p  lican National Convsatioa 

NO.4B5 m 4  

The 1996 Republican National Convention p m i 5 a  to be M unconventional convention. 
Produced by the Convmtion Committee 08 Arrangunm~ aad brought to viewers by the 
San Diego Cssrvention a d  Visitom Bureaa, the convention’s coverage will be as 
unconventiod as the wnvdm itself, 

For viewers who want it “stmi 
d y z e d  fur them by “expert” 
coverage is the answer. View 
and pass-roots activists, zs well ~g firom 
premier host for this historic conventiwn. 
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Every evening at 9:OO p.m. EDT, the canvention will begin its live c0v 
convention d0fds .  Viewers tan tme into RIC Family Channel, the hiiglldy-med family- 
oriented entelirnkunent network, for gavel-to-gavel covempdc until 1 1 :00 p.m. Monday 
lhrough Wednesday, August 12-14. On the final nigl-11 oftkc convention, August 15, 
Uwrcomwentiosd ~~~~~~~ wvmp will be bmdc& from 8:OO p.m. Emem time IO 

midnight. On Friday, August 16, thc convention will broadcast wnc how of wrap-up 

be broadcart live on NewsTaIk Television’s Open F o m  pm 

Every morning, August 12-16. &om 7:0&7:30 am. &em and psacific tines, &e 
convention’s Sunrise covenage will b broadcast on LEA AJetwmk, the hi&s-rated 
cable network for six years mining. Coverage will include a recap of convention 
proceedings from the Nght before, as well as a look ahead to that night’s highlights. 

c~verag~. from 9:00-10:00 p.m. Eastem time. The ~ g h t l y  covm?ge ais0 WiIl 

Ta find out what chmri to tune to in your lo& viewing area, call 1-8OO-cPOP-NEWS. 
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BpUticrpI Leadep.4 nt: zfdq W o w ,  Reps Henry &nilla, Jennifer DUM, J.C. Watts 
md J o e  Galli of the Ccilege Republicans. 

Yress conference gave details on planned GOP n cavemgs. of their convention; 

& b u r  stressed that airtime is being provided at standard rates, but admits the Family 
Channel was the only cable channel willing to sell its primetime. The aElC approached 9 of 
the 'must-CaJ.IY' cable stations to ask to buy the grimetime covesbge, but were turned down. 

2 pmmo spots were previewed: one for USA, one for the Family channel. Both s h o d  shots 
of San Diego, and wen not distinctively partisan. 

Convention will be covercd by a GOP reporting team A Bonilla, Dunn. Watts and Galli -- who 
will be on the floor interviewing gmsrwts party workers. The 4 will k responsible for 
providing an 'unfjlered m s a g d  to viewers. 
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So why not just C-Span? 
According to Wbowr, C-Span has historicdly had a policy of not showing video amkd by 
someone else. And a lot of the convention will be via outside video being shown in the 
convention hall. 

O m E R N O r n  
0 Biichanan has been invited to the canvention, bur program decisions have not yet been 
made. 
m Convention will be issuc-orie-n~. Issues Eiwki~ur spifically mentioned; Welfare- 
Wisconsin plans; taxes; drugs. 
e RNC will have a presence in Chicago. at the usual level. They are not planning; to disrupt or 
pratest (as are the U ~ ~ O R S  md certain homosexual organizations k San Diego). 
e Newmks wjU have the access in Sm Diego that they are usually allowed in converrtions. 
But 6OP hicam will have better access. 

0 Platform committee p 
will be covered By n o m &  GQP-W. 

Bahx~ur has nothing to say about VP choice. 
in@ will not be covered on USA 5r the Family Channel. but 
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THURSDAY. JULY 3. 1996 ' LOS A N G m  TIMU ,__ . .  - 
S u c h  coverage appears a t  this pomt to be 

enough for the Democrats. who meet in 
Chicago A%. 26-29 to renominate Resi- 
dent Clinton. A spokesperson for the Dem- 
ocratic National Committee said Wednes- 
day that the Party has no plans to buy extra 
lune because "we thtnk that the convention 
will be adequalely covered by the press." 

Barbour said a major reason for the 
Republican desire for additional coverage is 
that some of the all-news channels even 
refuse to air long videos that increasmgly 
are part of the convention programs. argu- 
ing  tha t  such  productions a r e  really 
myended political advertisemenu. 

The convention coverage on the Family 
Channel would use GOP leaders as broad- 
casters. They are to include Reps. Jennifer 
Dunn of Washingmn state. J.C. Watts of 
Oklahoma and Henry Banilla of T~xas. as 
well as Joe Calli. chairman of the College 

-. 

e 

8 Television: Sari Diego 
Convention and VisitQrs Bureau Reoubljcans. 

wil l  pay SI.§ d o n  for air h e  
on F d y  channel and USA 
Network. 
By ELWU.IOR RANDOLPH 
nu= STAFT w m  

ASHINGTON-Fed up wi th  
dwindling network coverage of 
the political conventions. the  

Republican Party announced Wednesday it 
will air its San Diego gathering next month 
on televangelist Pat Robertson's Family 
Channel to show it "straight :rom the 
horse's mouch." 

Republican National Committee Chair- 
man Haley Barbour told reporters lhar 
aiong with using the Family Chamel to 
provide an "unfi!terer version of the  
COP'S Aug. 12-15 convention, time has 
been purchased on the USA Netwoik cable 
channel for morning previews oi each 
night's events. 

The f1.5 million in Ielevision air time. 
which Harbour said was purchased at  stan- 
dard rates. will be paid for by the San Diego 
Convention and Visitors Bureau. Barbour 
said the bureau believes the telecasts will 
help promote San Diego. 

Production and other related costs ulll be 
shared by the city's convention bureau and 
the GOP convention committee. he said. 

"Our mission is to let people see the con- 
vention uniii't&ed." Barbour added. noting 
that political news is "interpreted and ana- 
lyzed" by the rewlar  media. 
The Repubhcan use of the two cable 

channels comes at a t m e  when the non. 
cable networks are scaling back their live 
coverage of political conventions. Howev- 
er. viewers wanting to see the conventions 
still will be offered hours of coverage on 
other channels-C-SPAN, YSNBC and 
CNW all will have extended coverage of the 
weeklong festivities 

. ~~~~~~~ 

"Instead of having Eric Engberg (the 
CBS political commentator]. you're going to 
have Joe Calli. Inslead of having Xatie 
Couric lof NBC's "Today" show]. you'll 
have Jennifer Dunn. Instead of having 
Bryant Gumbel [also "Today"]. you'll have 
J.C. Watts. and instead of having Dan 
Rather ICBS News anchorl. you'll have 
Henry Bonilla." Bonilla said. 

arbour said these Republican6 "won't B be addressing the concerns of families 
from the removed perspective of a reporter 
who lives in Washington or New York- 
they'll talk about them from their home- 
town perspective." 

There will be some aspeela of the con- 
vention that might be missing from the 
COPS take on i ts  political extravaganza. 
such as news conferences from those pro- 
Wstmg outside the convention site. 

Details on a potential platform fight on 
abortion riRhts the week before the actual ~ ~~~~ ~~ ~~ 

concentionalso un't likely to appear on the 
COPS show. Barbow acvnowledged. 

Rdpublicans have said in recent days that 
Lhej' hope to turn their convention into a 
relension qectacular. "a poliucal vancty 
skow." as one COP source put i t .  No 
speeches will be longer than IO minutes. 
exccBpi for those by the nominees for presi- 
deni and vice president. 

Birbour said that it was hard to deter- 
mine how many viewers the convention 
would actually draw among me 65 million 
households that have access to Family 
Channel and USA cable. But he said the 
Republicans planned an adverilsing bittz to 
alert viewers a b u t  their version of the 
convention. 

"We're telling oeople. don't get snook- 
ered by the networks." he said. "Get it 
itraight from Lhe horse's mouth." 
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PAGE 6 
1ST DO of Level 1 printed in format. 

***TKIS DATA IS,FOR INFORMATION PrnPasEs ONLY. CIWTSFICATION CAN ONLY BE 
OBTAINED THROUGH W E  OFFICE OF ‘fwE ILLINOIS SECmTARY OF STATE *** 

XLLXNOIS SECRETARY OF STATE, CORPOW.TR RECORD 

N M :  SAN DIEGO CONVENTION A?$D TOURIST BUREAW 

TYPE: NOT-FOR-PROFIT CORPORATION 

STATUS: GOOD STANDING 

NOTE: 
taxes may adversely affect a corporation’a status. 
“CUILRENT TAX YEARs inionnation in the ANNciIlL REPORT fiegment below. 

Failure to timely file an annual report or pay franchise 
Review the 

DURATION: PERPETWAL 

ANNIVERSARY MONTH: MAY 
- 

DATE OF INCORPORATION/QWALTFICATION: 05/21/1991 

STATE OF INCORPORATION: CALIFORNIA 

REGISTERED AGEbTT: ANGELA WALLJ 

REGISTERED OFFICE: 6 2 5  N MIGMU3A.N AVE STE 529 
GNICAGQ, ILL 60612-3108 
COOK CQUESTM 

LAST C W G E  PN GISTERED AGEHT: 04/21/94 

r n U - r n P O R T :  PFtEVIQU.9 TAX I .  
1995 

- - - - - _ _ L 1  . .__---_- 
DATE ANNUAS, RSPBRT FORM MAILED 

DUE DATE OF W A I I  REPORT: 05/01/95 
DATE AMNuRL REPORT FILED: 04/28/95 
DATE F W C H I S E  TAX PAID: 04/28/95 
DATE DELINQUENCY NOTICE MAXLED: 
TAX FACTOR: 0 .  OOQOOQ 
TAX A M O W  PAID: $ 0.00 

TO CORPORATION: 03/11/95 

ANNUAL REPORT-CAPITAL: $ 0.00 
ILLINOIS CAPITAL: $ 0.00 

ASSUMED-NAME: SAN DIEGO CONVENTION & VXSITORS BUREAU 
TYPE$ NOT-FOR-PROFIT ASSCMED 
EFFECTIVE: 05/21/91 
LAST RENEWAL: 1 9 9 5  

HISTORY: REGULATED BY ILLINOIS COMMERCE COiYlMISSION: NO 

PURPOSE: CIVIC OR PATRIOTIC 

80’d 01 

06/15/96 
0 .OOQQQQ 

6 8 . 0 0  
$ 0.00 
$ O.QO 
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ILLINO RETAWY dP STATE, CQRP RECORD 

CORPORATION W E R :  56396926 

CURRENT CAPITAL AND STOCK INFORMATION: 
TAX CAPITAL: $ 0.00 
TOT& CAPITAL: $ 9.00 

CALL LEXIS DOCUMENT SERVICES FOR ALL YOUR CORPORATE NEEDS. 800-634-9738 

.... ... : >  

+ . :  .=_ 
. .. ... * :  
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SkQW On G@P ~ Q ~ V ~ m ~ ~ Q m  
gets ~~~~n~ f r ~ m  Amway 

ASSOCIATED PRESS 

WASHINGTON - Amway Cow. 
said yesterday that it bad donated 
$1.3 million to the San Diego Con- 
vention and Visitor’s Bureau to help 
fund a Republican cable tehvision 
show the party plans to praduce and 
air during its convenrion. 

The corporadoe. a longtime gen- 
erous giver IO the GOP, will be back- 
ing rhe show featuring rising G0P 
political stars as “reponen.’.” Ant- 
way spokeswoman Kim Bruryn con- 
firmed. The show will be cam& 
Aug. 12 Io 15 from San Diego on the 
Family Channel. owned by 1988 COP 
pmideatisl candidate Pat Robert- 
son. 

Qemocrmts criticized the plan to 
w corporate and convention bu- 
rem funds for a political rn oper- 
ation. They argued that it sppeared 
to violate federal election lata pro. 
hibiting corporations from paying 
for pnrty communications. But GOP 
Chaiman Haley Barbolu. who in 
announcing the television show 
plans had not revealed the behind- 
thescenes corporate funding. de- 
fended the GOP use of San Diego 
convention authority dollars. 
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WASHINGTON EDITIOX ’ LOS ANGELES TIMES - 

By TONY PERRY 
TLMISTAFFWRJEE 

A N  DIEGO-Amway Corp. 
confirmed Thursday that i t  
donated $1.3 million so the 

Republican Parry can provide “un- 
filtered” coverage of its convention 
next month on cable television, a 
plan Democrats intend to challenge 
before the Federal Election Com- 
mission as illegal. 

Amway gave the 51.3 million to 
the San Diego Convention and Vis- 
itors Bureau on the condition the 
bureau use it to purchase prime- 
time viewing hours on televange- 
list Pat Robertson’s F imi ly  
Channel during the GOP conven- 
tion. The time will be used for 
parry-coordinated coverage of the 
Aug. 12- 15 convention, telecasts 
t he  Republicans a re  call ing 
GOP-TV. 

The Democratic National Com- 
mittee charged Thursday that the 
arrangement was just a way to get 
around a federal ban on corpora- 
tions buying television time for 
political parties. “This is a blatantly 
illegal contribution to the Republi- 
can National Committee.” said 
spokeswoman Amy Weiss Tobe. 

But Republicans insisted that 
since it was the convention and 
visitors bureau. not Amway, that 
paid the Family Channel. the 
a r r a n g e m e n t  is  “ p e r f e c t l y  
appropriate.“ 

A$ FRIDAY. JULY26. 19% 

“The Democrats are probably 
kicking themselves that they don’t 
have thesameopportunity (at their 
Aug. 2 6 - 2 9  c o n v e n t i o n  in  
Chicago) .”  said Republican 
spokeswoman Mary Crawford. 

Amway, the privately held Ada, 
Mich.-based company which sells 
400 products and services world- 
wide. has long been a major con- 
tributor to the GOP. In 1994, 
Amway donated $2.5 million to the 
Republican National Committee, 
the largest corporate political con- 
tribution in American history. 

COP-TV teiecasts will include 
nightly coverage front the flmr and 
Eriendly interviews with .Repuhli- 
can leaders by Republican inter- 
viewers. This is the first lime such 
coverage has been attempted. 

Haley Barbour, chairman of the 
Republican National Committee, 
said the party‘s coverage will pro- 
vide a view of the convention that 
is “unfiltered” by the networks. 

Rein1 Reinders. the convention 
and visitors bureau president, said 
he views the GOP-TV coverage as 
”a wonderful way to showcase San 
Diego as an aggressive. next- 
century kind of city.” He said h e .  
expects the political coverage to be 
mixed with “vignettes showing 
how beautiful San Diego is and 
what a wonderful family vacation 
spot we’ve become.” 
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ASSOCIATED PRESS 
Amway Corp. said yesterday it 

had donated $1.3 million to the .Sari 
Diego Convention and Visitors Bu- 
reau to help fund a Republican m- 
ble television show that the party 
p h  m pmduce and air during its 
convention. 

The Ada. Mich.-based corpora- 
tion, a longtime generous giver Po 
the Republican Party, will be back- 
ing the show feahzring rising COP 
political stars as  ”reporters,” Am- 
way spokeswoman Kim Bruyn 
c o n f i e d .  

The company will issue a more 
complete statement later, she said. 

The show will air Aug. 12-15 
from §an Diego on the Family 
Channel, which is owned by 1988 
COP presidential candidate Pat 
Robertson. 

Democrats immediately crit- 
icized the plan to use corporate 
and San Diego convention author- 
ity donations to pay for a political 
party operanon. They argued that 
it appeared to viola@ federal elm 
tion law prohibiting co~p~porati~n~ 
fromwing €or partyccmunim- 
tions. 

“Well, it is a contribution from a 
corporation, in this casea mrpora- 
tion p.srtially financed by taxpay- 
ers that will go to pay for Republi- 
can infomercials:’ Democratic 
National Committee Chairman 
Don Fowler said yesterday on 
CNN. “It’s clearly illegal:’ 

But GOP Chairman Haley Bar- 
bour, who in announcing the te le  
vision show plans had not revealed 
the behind-thescenes corporate 
funding. defended the GOP use of 
San Diego convention authority 
dollars. 

“It’s very appropriate for them 
El) want to send this out to the 
American people and showcaae 
Sm Diego:’ Mr. Barbour said. 
“We’re tickled to death that they’re 
doing it.” 

Amway, a leading “multilevel“ 
markter that uses independent 
distributors and part-time sales- 
people to sell household products. 
has.a history of contributing heav- 
ily m the Republican Party, ac- 
cording to reports on file with thr: 
Federal Election Commission. 

In April alone, the RNCs ”soft 
money” accounts from unre- 

stricted corporate and other dona- 
tions garnered about $5.7 million. 
according to the FEC. One of the I 
two most generous givers was Am- 
way, which donated $250,ooD. 
On Wednesday, Mr. Barbour 

held a news conference to an- 5 

nounce that the San Diego Conven- 
tion Center and Visitors Bureau 
would foot most of the air-time bill, 
giving $1.3 million to the Family 
Channel and $125,000 to the USA 
network. But he didn’t mention 
any corporate sponsors. 

The Washington Post. in its edi- 
tions yesterday. reported that a 
then-unnamed corporate donor 
was picking up the tab. A spokes- 
man for the visitors bureau told 
the paper that it had been a p  
proached by a corporation and of- 
fer& the $1.3 milIion. i 

T h e  G O P  show wi l l  a i r  1 
coxnmercial-fr6.e from 9 to 11 p.m. ’ 
EDT from the Sari Diego conven- 
tion site, and will also be seen on 
the USA cable network from 7 to 
730 a.m. EDT weekdays. Both 
channels are among the most- 
common cable channels available. 
with a combined audience of 65 
million households, Mr. Barbour 
said. 

Featured programming will in- 
clude live interviews with pans 
leaders and grass-roots activists. 
as well as people from San Diegc 
who are helping with the conven- 
tion, he said. 

I 
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Anlway lldrmlia G 0 p - n  

July 26,1996 

The Michigan-bawd company amounced its role in the U N U S M ~  funding a ~ ~ e ~ e ~ ~  y&erdrLy, prompting 
the Democratic National Committee to suggest that the worWwde distributor oFcleamng products was 
iaud&g campign fualds 

A spokesman for the Demomats said prty attorneys soon would file a mrnpiaint with the Fedtrd 
E k t i o ~  Commission alleging that ConVis and Amway w e  illegdy funrreting a corporat,e ccntiibution 
to the G8F under the guise of promoting San Diego as a tounst destination 

The Amwity money is being used by Convis to buy time on The Family Chanid fop five nights of 
convention coverage produwd by WP-TV, the party's television operation The c is controlled by 
the Rev. Pat R ~ b e f l ~ n .  founder oftbe Christian Goalitl5n. arid the ranvention wilt bump his show. "The 

- 

700 ClMb." 

The WP-TV production is designed to circumvent network coverage by h d n g  dody to the 
convention program. W P  and ConVis offjcials wntcnd in will also promote Sam Bego to a national 
audience, but Dernocrdc officials were not persuaded by that argument. 

"Wbat we're seeing is  a large 
series oflnPomwciJs on Pat s television station," said David mrnunieations 
dirwtor for the Democratic Nintjlonf Gom6ttee 

Sal Giametta, tho vice pddent ofeommunity raffairS For ConVis, defended the deal a5 "entirely within 
the law and appropriate." A San Diego attorney who ~dvisgd ConVis in the matter did not return a 
telephone call. 

Haley Barbour, chairman of the Republican National Comjttee. also ddendcd the deal as appropriate 
for ConVis and said, "We're tickled to death that they're doing it '' 

Reverberations from the d d  wefe felt at City Hall. where C Q U ~ C ~ ~ ~ W  Gepprge Stevens said nhe d d  
made no business sense fer Convis. a quasi-public agency subsidized by the! city, Aidm to Mayor Sussan 
Golding Ad the mayor was not familiar with the arrangement and would not comment. 

ofhallzhour morning broadcasts on the USA Network Gimetta said a w n d  sponsor has 

carporate ~~~~&~~~~ to the R m pay far a long 



found and is not being solicited 

"The reality is  this is  a very high-profile event, much like 8 Supcr Bowl or World Series. and once it gets 
out in the advertising community that the opportunity i s  out there. we expect to get some edlk," Gmwta 
said. "I don't expect tkis is a problem." 

Amwey said in a statement it understood the visitors bureau "intends to purchase advertising in 
eonjunc:ion with the cable wding of the Repubtican National Convention and its proceedings." 

"Amway views shis support as a gubk service and is praud to be a part of making this itlspartmt event 
avilablc to the Amcrican public," the: statement continued. 

h w a y ' s  role in the convention coverage is not surprising, in that the GOP-TV studios wcre built two 
years ago with a 52.5 million centtibution from ~ W R Y  President Rjehard DeVos and his family. 

The company, which ranks among the nation's 25 largest privately held firms, u r n  2.5 million distributors 
to sell 400 commercial, home care, nutrition and personal care products in 75 countrks Competitors 
include Avon, Herbalife and Nary Kay. 

Unlike those companies, however, Asnwg has a high profile in political and religious circles. It haa 
contributed to Newl Gi~giiCh's campaign committee and to previous "soft money" accounts aiding 
Republican muses It was described by US. News R Worldf{cport last year as one of the nation's largest 
companies with strong Christian leanings. 

People For the American Way. a group that monitors conservative politics. included Amway and the 
DeVos family in a recent study subtitled 'Wght-Wing Foundations and American Politics." 

Amway "has been a key fundcr of the far-right movement over the years." said the g x ~ ~ p ' ~  vice presidmt, 
Michael Hudson. 

Most recently, Hudson said, Amway became a financial backer of the Virginia-based "Of the Psople." 
The organization is prcrrnoting parental-rights legislation in Congress and a Colorado ballot initiative 
establislling that parents have exclusive authority over the upbringing. values, discipline and education of 
their children. 

DeVos sits or has sat as a director o f a  number ofconservatin organizations. including the Free 
Congress Foundation, the Federalist Society for Law and Public Policies Studies, the National Legal 
Center and Council for National Policy, amrding to the study. 

Giametta said ConVis is  proud to work with Amway, "ti respectable business that a lot of people 
subsmibe to and benefit from " 

The financial details ofthe ageemmi were criticiiud yesterday by Stevens, who said he believes the St  .3  
million should be spent at mother time. The convention will be held Aug. 12-15. 

"We're already in the spotlight," sikid the councilman. a Democrat. "You can't talk about the convention 
without saying 'in San Diego,'just like yau can't say 'the Olympics' without saying 'in Atlanta.' " 

Noting t h r  the city mana&sr's budget anticipates a $9.7 million subsidy of ConVis in this fiscal year. 
Stevens said: "1 don't want this city to subsidize an organization. when we're strapped for dollars 
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ourselves, then take $1 3 rd ion  md spend it at this particular time, the time of the Republic National 
Convention." 

, Mewwhile, Benjmh Waddad, Gelding's chiefofs taq stated in a memo that his boss was unaware ofthe 
agreement until a reporter asked her office about it Wednesday 

Hadda$'s memo to City Manager lack M G s r y  asks for "additional facts regarding the t ~ ~ ~ ~ o ~ h  md 
B briei iq "dcwibing any le@ opinions and an analysis afthis arrangement." 

Ma7yAnnc Pintar, the Republican mayor's press secretary. said Galding "does not have ~ O U &  

infcxmntion yet" to pass judgment ON the agreement. 

Stme Erie, a professor 0 ~ ~ ~ 1 ~ ~ ~ ~ ~  zience at UGSD. criticized the donation calling it money laundering 
designed to ge~ around the reporting requirements of federal election law. 

"It looks to me as ifthis is just a side payment to keep the Christian Coalition under the Ge)P tent." he 
said yesterday. "Why would YOU do it when you've already got gavel-to-gavel coverage with C-SPAN? Is 
it because C-SPAPI is not doing the infomercials? 

"We used to caU it payola," EFie said. "My jaw dropped when I reed this in the newspaper. In 20 yews sf 
watching these things profesiondly, ]I have never seen anything like it, a deal afthis magnitude." 

Sturwriiers Phil LoVelk and Kaihr)m Bo firri cont~i&rrtccl to this report. I 


